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BRANDING
•  Why branding is not the most important thing. 

•  Why doing branding right is critical.

•  How to do it right.



BRANDING
•  Why branding is not the most important thing

•  Why doing branding right is critical.

•  How to do it right.





BRANDING
•  Why branding is not the most important thing.

•  Why doing branding right is critical.

•  How to do it right.



BRANDING
•  Why branding is not the most important thing.

•  Why doing branding right is critical.

•  How to do it right.



HOW TO DO IT RIGHT
1.  Program name 

2.  Use the logo block correctly, with disclaimer

3.  Required phrase for text-only



Horticulture Innovation Lab



Horticulture Innovation Lab
• Full name for formal situations:  
Feed the Future Innovation Lab  
for Collaborative Research on Horticulture
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What NOT to do
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Innovation Lab



HOW TO DO IT RIGHT
1.  Program name 

2.  Use the logo block correctly, with disclaimer

3.  Required phrase for text-only



1.  

2.  Use the logo block correctly, with disclaimer

HOW TO DO IT RIGHT



1.  

Co-branding = logos go at the bottom (not the top)

CONTENT AT TOP



1.  

Do not crop the logo block. Do not stretch it.

CONTENT AT TOP
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1.  

And remember to include the disclaimer text:

CONTENT AT TOP

“This [SPECIFY ITEM HERE] is made possible by the generous support of the 
American people through the United States Agency for International Development 
(USAID). The contents are the responsibility of the Horticulture Innovation Lab 
[SPECIFY YOUR PROJECT OR TEAM NAME] and do not necessarily reflect the 
views of USAID or the United States Government.”
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WHEN TEXT ONLY... 

“… supported by the Horticulture Innovation Lab with 

funding from the U.S. Agency for International Development, 

as part of the U.S. government’s global hunger and food 

security initiative called Feed the Future.”











BRANDING
•  Your content is the most 
important thing. 

•  But doing branding right 
is critical.

•  How to do it right.

HOW TO DO IT
1.  Horticulture  

 Innovation Lab

2.  Use the logo block 
correctly, with disclaimer

3.  Required phrase for 
text-only

• bldawson@ucdavis.edu •


