
Making Information Count       

       

Credible, 
relevant  

information 

Enabled, 
knowledgeable 
communicators 

Share 
 

and learn from and 
with hundreds of 

delivery agents and 
farmers in more than 

20 countries. 

Develop 
 

methods and 
materials,  

e.g.,  
“ASK ME”  
“TIGRS”. 

What’s 
Needed? 

What Do 
We Do? 

The 
Result? 

Contacts: Bell, M.A., Peach-Fine, E., Sagemuller, F., Barale, K., Yousefian, N., Crump, A. 2014. 

http://www.meas-extension.org/tip-sheets  

Making credible, relevant information more available to farmers 

through empowered intermediaries.  

UC Davis draws on best practices and works with a range of 
partners and projects to improve information access. 

Study 
 

information flows 
and needs at the 

village level 
(reviews and field 

studies). 

(Photo Mark Bell 2014) 

Empowered  
Intermediaries 

Partners 
include…. 
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Who are they?  
What do they need 
and want? 

What is practical and 
relevant to meet the 
needs? 

What do people 
need to know to 
make the change? 

How can the 
message be best 
packaged and 
delivered? 

How can each step 
be improved? 
 

(Photo Mark Bell 2013) 

Bell et al., 2014 



Bell et al., 2014. UC Davis  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Credible message and 
messenger 

Use a range of 
approaches to engage 
farmers  

Recommendations 
must be: 
 
• Practical 

 
• Demand-driven 

(with market) 
 

• Clearly beneficial 
 

• Easily tested 

The power of 
demonstration 

(Photo Mark Bell 2013) 


