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Making Information Count

Making credible, relevant information more available to farmers
through empowered intermediaries.

UC DAVI s UC Davis draws on best practices and works with a range of

UNIVERSITY OF CALIFORNIA Partners and projects to improve information access.
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“ASK ME"

The Extension framework we use.
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“TIGRS”

Success Factors
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“The “ASK ME” and “TIGRS” approach help me understand and improve
my extension approach to .. recognize and
deliver technology to the target group”

R AVRDC IVTC participant Bell et al., 2014. UC Davis
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